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THE FUNCTIONS OF RHETORIC 
IN THE BULGARIAN PUBLIC SPHERE 

Ivanka Mavrodieva 

Abstract: Political rhetoric in Bulgaria after 1989 has changed as a result of 
political, cultural, technological, social, philological, and media factors. The participants 
in the protests use social networks as virtual tribunes; Bulgarian citizens broadcast their 
civil demands in front of virtual audiences. Civil rhetoric is an instrument to involve the 
citizens in the political activities, to present the requests and suggestions of the Bulgarian 
citizens in front of the state institutions.  
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Introduction 
 

The oratory of Bulgarian politicians plays a key role during the processes of 
transition from socialism to democracy, from a mono-party to a multi-party system; 
from passive behaviour to active citizen behaviour; from recipients of public 
speeches to participants in the different formats of virtual communication on 
political topics. 

The hypothesis is that the Bulgarian political rhetoric after 1990 has 
undergone different transformations as a result of technical, technological, social 
and physiological factors. In addition, the traditional rhetorical matrix orator-
speech-audience is transformed, virtual communication includes verbal and visual 
elements and the civil oratory displays new manifestations simultaneously with 
traditional public speaking.  
 
Theoretical background 
 

The definition given in Book I, Chapter 2 of Aristotle’s Rhetoric states that 
“Rhetoric may be defined as the faculty of observing in any given case the 
available means of persuasion” (Aristotle 2004). We do agree with this basic 
notion but the actualization of specialized terminology is of crucial importance for 
the contemporary scientific knowledge. The constant observation of new articles 
and practices in the field shows that there is a growing diversity of rhetoric’s 
applications in the modern world. Internet is one of the places where rhetoric is 
widely applied. The Internet has gradually influenced and changed the functions of 
rhetorical communication, as has been discussed in Mavrodieva (2012). 

The traditional rhetorical genres speech, report, lecture, address etc. have 
stable positions in the contemporary public political speaking. More institutions, 
party leaders and NGO’s are interested in traditional dialogical formats conference, 
discussion, debate, seminar and press-conference.  
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At the same time it is reasonable to designate new manifestations and some 
of new terms. Mavrodieva (2010) introduces the term virtual rhetoric in her book 
and she (2012) uses the terms virtual political rhetoric and visual political rhetoric 
(223-279). New genres on the Internet are video-conference, webinar, virtual 
forums, and posts. The Bulgarian state institutions prefer to inform citizens in an 
official manner and they avoid participating in virtual communication. The 
protesters take part in virtual forums and many of them publish posts in social 
networks. The posts are verbal, visual (pictures, photos, caricatures, video clips, 
parody of official public speaking, paraphrased words delivered by politicians etc.) 
or a mixture of verbal and visual elements. The multimodality is a feature of these 
short messages and some of them consist of animation effects, sound etc. The 
asynchronous virtual communication is networks mediated because the Bulgarian 
citizens use social networks to express their appeals and to share their positions. 
The traditional rhetorical matrix orator–speech–audience is transformed; 
everybody can be a sender and more protesters avoid accepting themself only as 
receivers of political massages. Consequently, the political rhetoric in the virtual 
space has new manifestations and the virtual forums, posts and asynchronous 
dialogues after e-massages are some of them. The posts have common 
characteristics and one of them is brevity, some of the posts are original messages 
but others are shared with the virtual audience of active Bulgarian netizens.  

The terms presented above are used in the article as the basis for my 
investigation of traditional and new rhetorical genres. The subject of the research 
demands an interdisciplinary approach including rhetorical analysis and visual 
rhetorical analysis. 

The political speaking in Bulgaria after 1989 is characterised by its 
heterogeneity. The political rhetoric includes speeches delivered during street 
meetings, demonstrations and protests, state-political discourse, official statements, 
international negotiations, events and (Karasimeonov 10-112); press-conferences, 
politician’s interviews and presentations posted on the Internet (Krasteva 79-102). 
Bulgarian political orators use verbal tools and non-verbal techniques but some 
speakers prefer to include visual elements presenting political ideas, slogans, 
appeals, and messages. Politicians appraise rhetoric as an instrument to create a 
personal political image and publicity and to legitimate new ideas in the civil 
society in Bulgaria. Only some political speeches have features of the best models 
of contemporary political speeches and most of them follow the model of routine 
public speaking (Mavrodieva 99-125). Bulgarian political rhetoric is also 
interpreted as a function of the state institutions, political parties and NGOs. 

Civil rhetoric during the protests and demonstrations (1989-1990, 1996-
1997, 2010-2013) has been transformed too and Bulgarian citizens present their 
demands more categorically. The participants in the protests use social networks 
such as Facebook and Twitter which they perceive as virtual tribunes; Bulgarian 
citizens broadcast the speeches, appeals, programs, and civil demands in front of 
virtual audiences. Krasteva (2013) uses the term “digital citizen” and she 
researches transformations in the society, party system and institutions determined 
by а new model of citizenship which includes using social networks (99-117). 
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Ildiko Otava investigates the eco-mobilizations in the contemporary Bulgarian civil 
society off-line and on-line (147-161). Mavrodieva (2013) focuses on the new 
manifestations of the civil oratory during the street demonstrations and virtual 
rhetoric in the social networks as part of the ‘Bulgarian spring’ (248-267).  

Bulgarian politicians and citizens accept the Internet as a tool for 
mobilisation, they post information and use Facebook as an instrument for citizen 
activation and acceleration of the protests but they cannot combine effectively the 
digital literacy and political activities. Ivaylo Dichev analyses the new attitudes of 
the young Bulgarian citizens during the demonstrations on topics such as ecology, 
human rights etc. (14-44). Todorova (2013) investigates the Internet mobilisations 
and particularly the attitudes of the generations and the different kinds of 
participations in the protest using social networks (161-172). The brief observation 
presents a steady scientific interest in investigating the changes of contemporary 
Bulgarian society and the focus is on the manifestations, factors, communication 
channels and effects of using the Internet in political events, actions and processes.  
 
State-political discourse, institutional rhetoric and party oratory 
 

From a rhetorical point of view more Bulgarian politicians present political 
speaking in a boring manner; they re-present messages and appeals pre-prepared 
and announced. Politicians avoid real, media and virtual dialogues with Bulgarian 
citizens; they do not favour negotiations on the current and strategic topics with the 
representatives and leaders of the protests. The institutional political rhetoric is 
formal and banal and it plays an informative function, the persuasive function of 
the state-political discourse is reduced and it is subdued to a secondary place.  

The theoretical approach includes publications concerning parliamentary 
rhetoric. Ilie (2003) investigated parliamentary debates in the United Kingdom 
(House of Commons), concluding that these debates are organized following, as 
well as breaking, parliamentary rules and that the spatial and temporal variables are 
specific features of institutional dialogue (Ilie, 2003: 269-291). She argues that 
parliamentary discourse is distinguishable for its agonistic features (25-53). We 
agree with the positions presented by Ilie and we would like to add that the 
parliamentary debates have established solid traditions in the National Assembly 
and in the contemporary Bulgarian state. 

The debates in the National Assembly are agonistic dialogues and they play 
the role of presenting pre-prepared, co-ordinated and approved positions and the 
persuasive function has been reduced during the past decade. The effective 
dialogue has decreased as a result of the conformism to the party policy; political 
polarization has created opportunities for verbal aggression but not for consensus 
and effective dialogue in the legislative institutions in Bulgaria. The temporary 
conflicts or ‘colds wars’ between the Presidential institution and the National 
Assembly, between the Presidential institution and the Council of Ministers has 
established barriers to making decisions in favour of Bulgarian citizens.   

The connection between oratory, politicians and ethos has been investigated 
by Zaleska (2012) and the results are presented in Chapter Two named “Rhetorical 
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Patterns of Constructing the Politician’s Ethos” from her book “Rhetoric and 
Politics. Central/Eastern European Perspectives” (2012: 29-50). We completely 
agree with the positions presented by Zaleska that ethos is connected with 
credibility; ethos is a factor in identifying both the orator and the audience (2012: 
29-50). The investigation of the oratory in the state institutions and political parties 
in Bulgaria demonstrates that the power of political speaking is changeable and the 
influences of public utterances under the Bulgarian citizens gradually decrease. 
The disappointments removed the attitudes of the Bulgarian citizens and frustration 
remains as a permanent manner of civil behaviour. Citizens are gradually losing 
interest in the state institutions, public speaking, media participation. Politicians 
regard themselves as political elite but they do not play a role of responsible and 
competent statesmen and strategic decision-makers. Fair play is substituted for 
personal, party and corporate interests. As a result their political utterances stop 
performing a function as a tool in the effective public dialogue.  

The state-political discourse and party oratory have a pragmatic function, the 
ministers and political leaders deliver speeches presenting ideas, platforms, and 
programs. At the same time the rhetoric in the state institutions is determined by 
rules and norms, standards and constrains. These speeches, reports, utterances are 
delivered during parliamentary debates, meetings of the Council of Ministers, 
discussions initiated by the Presidency. The Bulgarian state-political rhetoric has 
its own traditions and specific features in the different institutions. 

Party oratory is an inseparable part of congresses, conferences and election 
campaigns. Most political leaders prefer to deliver monologues (speeches, 
utterances, reports) and the main function of the political speaking is to inform the 
members of party but not to persuade the political opponents. The model orator-
speech-audience has permanent attendance. The main figure is an orator who 
delivers a speech in front of the public. The members of this public are receivers of 
the messages and they send the signals of feedback to the political speaker.  The 
model has several enlargements and variants, for example:  

1 assigning a task to a politician – orator – speech – audience; 
2 assigning a task to a politician – advice given by experts from different 

scientific fields (political sciences, philology, philosophy, history, 
European studies, anthropology etc.) – orator – speech – audience; 

3 assigning a task to a politician – preparing of the utterance by a speech-
writer and coaching of the orator by a trainer or a team of specialists – 
delivering the speech in front of an audience. 

It is obvious that the traditional monologue is combined with the hierarchical 
decisions and the way from the initiation to the delivery is a long one. 
 
Oral and virtual civil rhetoric 
 

Civil rhetoric has started to be an instrument of involving citizens in political 
activities and process, of presenting the requests, proposals and suggestions of the 
Bulgarian citizens in front of the state institutions. The result of the analysis 
confirms the position presented by Christian Kock and Lisa Villadsen: “We see 
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rhetorical citizenship is a conceptual frame that emphasizes the fact that legal 
rights, privileges and material conditions are not the only constituents of 
citizenship; discourse that takes place between citizens is arguably the basis of 
what it means to be a citizen.” (Kock and Villadsen 2013). The civil oratory plays a 
role in convincing Bulgarian citizens that active positioning and rhetorical 
citizenship is a relevant tool in the civil society. 

The rhetorical situation is changed; the messages are sent and shared on the 
horizontal level among the participants independently of the environments: social 
networks or streets. The hierarchical communication, instructions and strict control 
and party coordination are not typical features of the civil oratory and virtual 
communication. Dialogue and interaction are specific features of social networks; 
the political speaker is replaced by the e-communicator. Assigning the tasks is 
changed by citizen’s initiations and self-organization. The traditional channels are 
substituted by social networks; the simple verbal messages are changed by visual 
elements and multimodal products. The messages created online aid Bulgarian 
citizens in organizing the protests off-line, they re-organise the locations of the 
groups on-line. The actions, events, activities organized off-line are presented on-
line as posts, photos, video clips in the Facebook groups established in favour of 
the protests. Some of them started in February named  

 „Occupy Bulgaria”, <http://www.facebook.com/occupybulgarianstreets>, 
http://forum.4at.info/index.php?top; 
https://www.facebook.com/events/424843110925585/. 

During the summer protests e-citizens started to use hash tag # and some of 
this groups are #Оставка (#Retirement), #протест (#protest), #България 
(#Bulgaria), #Идвайте (#Come along). It is obvious that social networks support 
civil rhetoric and that the Internet is an instrument of mobilisation and organisation 
and a specific PR and media channel to re-present messages, events and activities. 
The civil oratory includes clear words, short sentences and the leaders of the 
protests avoid sophisticated verbal style and metaphorical language. The protesters 
include new terms in their messages, they are anonymous authors, and they prefer 
participation in the street parades but not personalization and leadership. Probably 
it is a result of their behaviour as netizens (net plus citizens) in the social networks 
when more representatives of the Net generation avoid a demonstration of 
domination; they are members in the dialogical vitual formats. It is very important 
to specify that their messages are relatively new and unique manifestations because 
they are delivered orally in the streets during the demonstrations and 
simulteniousely they are written on the posters as part of the performances. These 
are some of the protesters’ slogans: civil quota, civil control, civil board, civil 
participation in the decision making process, institutionalization of the civil 
participation, civil control over state institutions, national protest, international 
investigation, electoral code, equal access to media during election campaigns, 
new organization of the elections, new voter lists or electoral rolls,  transparency 
with regard to the connection between parties, institutions and corporations; abort 
sate support for political parties, two mandates as a member of the Parliament, 
new Constitution,  etc. These words are not part of the ideological language but 
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they are a proof of a process of growing maturity of the civil society in Bulgaria. 
Most of these words are created spontaneously, they are written on the posters; in 
the slogans and delivered during the public speaking in front of the protesters. Most 
protest leaders don’t have any experience as political orators but institutional 
leaders are good manipulators. The civil oral speaking is a tool of organizing the 
protesters, unfortunately, it is not an effective instrument of dialogue especially 
during political negotiations.  
 
Virtual rhetorical analysis of the dialogue between the institutions and the 
Bulgarian citizens 
 

This part of the article includes the results of the investigation organized on 
the basis of the rhetorical model presented by the researchers Jos van den Broek, 
Willam Koetsenruijter, Jaap de Jong, Letitia Smit in the book „Visual Language. 
Perspectives for both Makers and Users” (110-111). The model of rhetorical image 
analysis is reconstructed on the basis of the rhetorical canons and principles. The 
model includes 6 phases: the first one is named “0” and it includes analysis of the 
communication situation, of who the sender of the image is; what the medium is, 
etc.  Phase 1 is named “Inventio” and it determines the choice of what is portrayed. 
Phase 2 includes the next rhetorical cannon (Dispositio) and it determines the 
formal arrangements of the image. Phase 3 (Elocutio) determines the devices that 
stand out. Phase 4 includes ethos, pathos, logos and it determines to what extend 
these three devices of persuasion are applied. The last one, phase 5 is the stage of 
final assessment and the question and research aim is: “What does this image aim 
to persuade you of, and how effectively are the chosen devices applied?” (Broek et 
all 2012: 110-111). 

This article is a first attempt to investigate this topic in the Bulgarian 
rhetorical scientific tradition but the period of 23 years and the complicated subject 
do not permit us to research in-depth. 

The corpus includes 300 photos, video clips, publications in the social 
networks and online media, especially Facebook, Twitter etc. The genres and 
materials are posts, video clips, caricatures, photos, appeals, messages, speeches, 
utterances, etc. The aim is to create a representative corpus including verbal and 
visual elements.  

The communicative situation during the protests develops on three levels:  
- oral political speaking, political and state-political discourse; 
- communication during demonstrations; 
- virtual communication in the social networks.  
Strating from the first one is named “0” we can say that the communication 

situation is unique if we want to identify who the senders of the images are 
Bulgarian citizens who take part in the protests but not Bulgarian political leaders. 
The second interesting fact is that the medium is not only one. Some visual 
massages are created online and they are published as a post in the social network 
Facebook and after that they have a “second” life off-line. The creator does not 
write the name and the sender use as a medium a common virtual space when the 



92 IJ
C

C
SE

C
 V

ol
um

e 
2,

 I
ss

ue
 2

,  
20

13
 

Bulgarian citizens accept themselves as citizens and at the same time as netizens, 
etc.  

As mentioned above phase 1 is named “Inventio”; it is very interesting phase 
from visual rhetorical point of view because the protesters choice the parody and 
paraphrase but not official portrayal. This choice is reasonable because they 
express negative emotions and expressions follow this way, the members of the 
Council of Ministry and party leaders are described ironically.  

Phase 2 (Dispositio) include arrangement of visual elements and the 
observation permit to summarize that more posters include two, three of four 
politicians and it is reasonable because the protesters express their disappointment 
in the Bulgarian political elite and in absent of mural of the current coalition 
including representative of the Bulgarian Socialist Party and the Movement for 
Rights and Freedom, supported by the nationalistic party “Ataka”. The clear and 
simple background is relevant because everybody can read the text and understand 
the message.  

The results of the analysis in phase 3 (Elocutio) are presented below. 
Bulgarian citizens prefer to write appeals, messages and calls on the white 
background of the posters. The appeals are created very fast and they consist of 
rhetorical figures ellipsis, zeugma; slogans sound clearly and they are acceptable 
for most citizens who avoid verbosity and politically sophisticated utterances.  

Phase 4 includes ethos, pathos, logos and from a rhetorical point of view the 
short and pathetic appeals are preferable because long phrases create 
communication barriers. As tension in the streets increases intricate explanations 
are not relevant. A telegraphic style is appropriate during the protests because civil 
communication avoids elaborate figurative language, verbosity and allegorical 
words. Written slogans are presented in front of hundreds of people and in front of 
journalists and cameras.  

Phase 5 includes the final assessment and we can say that the visual appeals 
persuade real and virual audience including the protesters but not the political 
decision makers. Short sentences and visual expression are typical features of the 
appeals; they consist of negative connotations, polar assessments and evaluations 
of the state institutions, political leaders, big corporations which are monopolists in 
Bulgarian business spheres and market. 

Some of the reasons are completely different attitudes and manners of 
expression comparing Bulgarian citizens and Bulgarian politicians. 

Politicians prefer clichés and an amorphous style, but the citizens’ 
expectations are to hear clear political messages. Politicians speak about political 
system, security, stability, responsibilities, crisis, democracy, civil society, 
patriotism, dialogues, discussion etc. The sense of appropriateness is absent from 
most political speeches and official institutional utterances.  

The citizens write direct appeals and slogans on the posters and placards and 
they articulate orally the same appeals: „You are not sufficiently intelligent to 
manage us”, „Mafia out”, “No mafia”, „People against mafia”, „Citizens Strike 
Back", „2013: Oligarchy – forbidden, “Oligarchy – out”, „March! Out!”, „After 
the „Borissov plan” and the „Oresharski” plan comes the “March All!”. Other 
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slogans are „National protest: Retirement of the Oresharski cabinet” „Go 
voluntarily! You have a choice at present! After that we will use force!”.” The 
appeal “Retirement!” is used very often. It is clear that the words „march”, „mafia”, 
„oligarchy” „out”, „go out” are also frequently used.  These messages are shared 
very rapidly across social networks as texts and as photos from the street protests. 

The effective dialogue between the institutions, party leaders and citizens is 
actually absent. The members of the street demonstrations initiate spontaneous 
performances, which consist of creative elements but they have not experience to 
take part in complicate and long political negotiations in a business like way. The 
requirements of the Bulgarian citizens are refused and the tension increases 
permanently. The representatives of the state institutions avoid a participation in a 
constructive dialogue with the members of the protests. The political elite is 
capsulated and the citizens prefer to establish a new virtual tribune. Most of the 
protesters have profiles in social networks, so they create virtual groups. Digital 
Bulgarian citizens publish posts, photos, video clips; they share and broadcast them 
across the social networks. The dialogue is on three different levels: real, virtual 
and a combination between the two. For example, an expert in philology who is a 
member of the Bulgarian Socialist Party evaluates the e-citizens as ‘internet 
vagabonds’, ‘internet lumpens’. This rhetorical approach, which is named 
argumentum ad hominem, activates the protesters who write on the posters and on 
the wall of the social network Facebook the following slogans: “I am not an 
Internet lumpen!” and they include emoticons, smiles and positive visual images, 
bright colours and multi-coloured slogans.  

The active participants in the protests give answers while politicians follow 
in a passive manner, they send trivial messages and express institutional positions 
using traditional means. Citizenship is manifested on the Internet, the protesters 
send answers and slogans using the social network Facebook and more rarely 
Twitter. They have established a site named “Dance with me!”, which has 
expanded very fast and now has a Facebook group and hash tag. The protesters add 
further elements such as “Smile” against the passive official position. The virtual 
tribune is used effectively by politically active Bulgarian citizens who have digital 
skills: #ДАНСwithme – Smile. This hash tag is a special virtual tribune, it updates 
its content permanently, the creators of the content and appeals being dozens of 
people. 

Some politicians accuse the protesters that they receive money and that 
some party pays them, that they have no ideas, ideals and that this is not a 
spontaneously organized action, that they play the role of small actors in the big 
political scenario written by politicians or by groups and foundations from abroad. 
The members of the demonstrations write immediately on the posters and on the 
walls: “I am here free of charge!”; “I am not paid!”, “I am here gratis!”, “I hate 
you free of charge”, “I hate you gratis”.  

The next reproach is that the more active leaders are paid by “The Open 
Society” and that George Soros has given grants to several members of various 
NGOs. The argumentum ad hominem is “sorosoid” and the answers in virtual 
space are photos of Sergey Stanishev as a leader of the Bulgarian Socialist Party 
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featuring next to Soros. The easy and fast access to the information from the 
Internet helps the protesters to verify the facts and to prepare, send and share new 
information immediately. Most young participants in the demonstrations prefer 
transparency, at the same time they avoid an aggressive approach during the 
dialogues in virtual forums. Some Bulgarian citizens take part in brief dialogues, 
the protesters as e-communicators prefer to write emotional appeals on their own 
Facebook walls; they appreciate this social network as a personal virtual tribune. 
The protesters do not have a long and solid experience as virtual debaters; they are 
members of political virtual forums and they express clearly their positions, they 
argue the official political messages presenting verbal and visual arguments 
selected predominately from the Internet. The members of protest groups improve 
gradually their skills in argumentation in Internet political discussions (the term 
was introduced by Marcin Lewinski in his book “Internet Political Discussion 
Forums as an Argumentative Activity Type” (Lewinski 2010). 

The parody and caricatures, the variants of humour is another preferred 
approach. In the social networks, the protesters publish caricatures presenting the 
prime-minister, the leader of the „Ataka” party, the leader of the Movement for 
Rights and Freedoms as winners of the Olympiad of the deaf people. The visual 
elements and the humour express the political refusal to hear citizens’ demands. 

The protesters in Bulgaria have written in a poster “A one-way ticket to 
Mars! The red planet for the government!” The figurative language draws a 
parallel between the government being retired and sent into exile on the planet 
Mars. The metaphor establishes meaning associations meant to emphasise the 
negative evaluations of the political elite.  

The slogan “One way ticket. You go out. We stay here!” is part of the photos 
featuring two young people (a boy and a girl) who are carrying a poster with the 
same slogan. The visual image has a positive connotation and at the same time it 
makes a reference to socialism when the ticket to any country outside the socialist 
camp metaphorically and literally was a method or mode to immigrate. The other 
contextual sense is the need to establish a new order. Boney M’s song “One way 
ticket” of is now applied to a different political context.  

Some of the slogans on the posters are written using different colours and as 
a mix between two alphabets – Cyrillic and Latin - and between two languages: 
Bulgarian and English. On the one hand, it is a creative invention; on the other 
hand, it is a manifestation of the positive visual messages sent by protesters. 

Bulgarian citizens combine words with a negative connotation from 
different languages and this specific combination is a way to present their 
disappointments. The message is “Shame! Schemed! Срамота! Vergьenza! Honte! 
Позор! Vergonga! Срам! No More!” 

Young Bulgarians who are not burdened with memories dating back to 
socialist times and who have a sense of the freedom of speech, digital literacy, and 
political culture use the English language to present their position more clearly – 
namely that they do not tolerate political parties and they prefer instead to change 
the political system and the practices of political management in favour of the 
Bulgarian citizens and they write the slogan ‘It’s not about Right vs. Left! It’s 
about Right vs. Wrong!  
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The protests in Bulgaria are heterogeneous as requirements and appeals. At 
the beginning, Bulgarian citizens created negative slogans. Gradually the messages 
have changed and the demands are presented more clearly and in a more structured 
way. They talk about new rules during the election campaigns; equal access to 
media; transparency concerning decisions and budget, European projects and 
financial support; new Constitution, etc.  

The rhetoric is manifested on a visual level. Parody and paraphrase are 
preferable approaches because visualisation is impressive and powerful and 
encoding it is very easy and fast. The posters are also represented in the Facebook 
groups. One of them imitates the official poster of the new version of the movie 
“Les miserables”. The faces of the main heroes and characters are replaced by 
political faces – those of the leaders Stanishev, Siderov, Mestan and prime-minister 
Oresharski. The text (Проклетниците – wicked men) is paraphrased with 
Bulgarian words of cursed (клетва- проклетник - проклетници) but not of the 
“клетник” (miserable) and the sense is not miserable but accursed by Bulgarian 
citizens.  

The parody and the paraphrase are basic visual and verbal elements of the 
poster with the faces of Stanishev, Siderov, Mestan in the place of Marx, Engels, 
and Lenin on one the most popular posters during the socialist era. The verbal 
slogan is “They were born by the red flag”; the red colour and the red flag being 
the symbols of communism. The synchronisation between verbal and visual 
elements establishes good opportunities for easy encoding.   

Parody is the main element of the posters presenting the waltz dance 
between the political leaders Stanishev and Siderov and between Stanishev and 
Mestan. The political context is that the lobbyism, lacking in transparency and 
coulisse negotiations and stipulations make the dialogue between politicians and 
citizens difficult. The visual image is enlarged and the poster presents the civil 
demands as a dance with all parties: „Dance with me to the end of BSP, MRF, 
Ataka, CEDB”, “Dancing Stars! Dance with me!” The hats as visual elements 
consist of symbols: the first one is typical of a soldier of the Soviet Army and 
Sergey Stanishev as leader of the Bulgarian Socialistic Party is wearing it, Volen 
Siderov as a leader of the nationalistic party is wearing a hat typical of Nazi 
soldiers and Lyutvi Mestan as a leader of the ethnic party of the Turkish minority 
has a red fez.  

Visual rhetoric is manifested during street art and performances. The 
remarkable celebrated picture “Liberty Leading the People” painted by Eugene 
Delacroix was presented as a performance on 14 July. It was young people who 
took part in this performance and they demonstrated a creative approach, drawing 
parallels between political processes.   

The public speaking of the protesters and the official political rhetoric do 
not reach a common ground. The emotional appeals of the Bulgarian citizens and 
born political and state discourse do not have cross points. These factors establish 
irrelevant opportunities for dialogue between citizens and legislative institution 
(the National Assembly), Council of Ministers, and political leaders. The messages 
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sent by protesters to politicians sound in another surface and space; communication 
channels, words, visual elements are the part of another parallel level. 

 
Conclusion 
 
The state-political discourse and party oratory has the pragmatic orientation, 

the normativisation and regulation are features of the institutional rhetoric in 
Bulgaria after 1990. Parliamentary debates, meetings at the Council of ministers, 
public discussions (between politicians, NGOs and citizens) initiated by the state 
institutions are organised in accordance with the rules and norms, traditions and 
stereotypes. The utterances, speeches, reports are prepared beforehand and only 
some of them are delivered spontaneously by political leaders and statesmen. The 
main function of the speeches in front of members of the parties during 
conferences, congresses are informative. The utterances during the election 
campaigns present proposals on the basis of their political platforms and programs. 
Unfortunately, the public debates in the contemporary Bulgarian society do not 
carry out; the dialogue between the institutions and the citizens is not 
accomplished. The monological utterances dominate, the media carries out the 
representative functions. Political rhetoric makes popular political leaders, political 
ideas and concepts. During the last two decades after 1990 the oratory has become 
generally known of Bulgarian political class and political elite. 

The citizens make use of an oratory and in particular verbal and visual 
elements during oral communication and street protests and in the virtual 
environments. The participants in the protests use brief sentences; they avoid 
verbosity, ornateness, abstract words, clichés. Most Bulgarian protesters are e-
communicators, they are citizens and at the same time they are e-citizens who 
accept virtual communication as a place when they discuss the topics initiated by 
them. From their point of view social networks and virtual forums are a virtual 
tribune and virtual agora. The freedom of speech and new technological 
circumstances determine a new model of behaviour, new attitudes to write, prepare, 
design, share and broadcast very easy and fast the information across the social 
networks. Web 2.0 and new technical devices and apparatuses (I-phones, smart 
phones, tablets, etc.) provide opportunities for easy and fast re-location in the 
streets of Bulgarian towns, for mobilization and for self-organization. The 
participants in the protests are creators of the content in the virtual space across 
social networks. They are not passive receivers of messages or viewers in front of 
their TV sets. The active members of the virtual forums and groups create and send 
the appeals permanently avoiding hierarchy and coordination with the party 
structures and political management. The initiators of the civil protest are active in 
the social networks and they use them as a virtual megaphone – using figurative 
language – to inform about the protests and about the results of the events every 
day and permanently all day long. The new model of behaviour of e-citizens is 
completely different from the traditional hierarchical model of political institutions 
and this is one of the reasons for not being able to organize and conduct the 
dialogue between Bulgarian state institutions and Bulgarian citizens over the past 
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five years. The citizens prefer informative and not too abstract words, real plans 
and not concepts, correct proposals and not empty promises; they have stopped 
believing in pseudo-elites and leaders who do not follow the model of moral and 
ethical leaders and statesmen.   

Bulgarian citizens and Bulgarian politicians use the Bulgarian language on 
two different levels. Some leaders of opinions in the virtual space are active 
citizens, but unfortunately online communication does not succeed in influencing 
off-line civil communication and the political dialogue. Traditional political 
rhetoric and civil communication in the street protests have not cross-topic, the oral 
political discourse and social networks are two parallel realities and they accelerate 
new communicative problems. On the one hand, politicians could develop a way of 
speaking correctly and effectively as party leaders, ministers and members of the 
Bulgarian Parliament. On the other hand, Bulgarian citizens could develop and 
improve their rhetorical skills and attitudes to take part in the complicated political 
negotiations for the general benefit. The civil participation, civil control and open 
door to interactive political communication is one of the ways to start, conduct and 
finish successfully the public dialogue between state institutions, political parties 
and citizens.  

In conclusion, it is reasonable to say that political rhetoric and civil oratory 
have parallel manifestations in the contemporary Bulgarian society, they play a key 
role in the public space but an effective dialogue between the state institutions and 
citizens has not been established. 
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