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Abstract 

 

The construction of reality in postmodern societies is related to complex  make-sense processes, based on 

both mediatization and networking.  Since the decentering effect of new media increased the multiplicity of 

understandings, interpretations, and assessments1 of current  messages and events,  the political rhetoric, 

and  the strategic communication (advertising campaigns and lobby) that  usually support the sitting of 

megaprojects during years, had to face  the impact of the network form of the public sphere that featured 

new modes of talk and  mobilizes convergence between experts, activists, bloggers and social networks as 

a public node. 

 

Keywords: Rosia Montana, RMGC, NGOs, media campaigns, interconnected public sphere, public 

opinion node 

  

Introduction 

 

According to the description made by Yvonne Eich2 “Carpathian gold has been a 

“headline” in the interests of different actors. The Romans, the Austrians and the Soviets 

altogether took more than 1,500 tons of gold from the historic mining district in west-

central Romania, known as “the Golden Quadrilateral”. In troubled contexts after the fall 

of communism, a controversial exploitation license was obtained by the Rosia Montana 

Gold Corporation company for a period of 20 years, from 1999 to 2019. According to the 

Ministry of Environment and Climatic Changes, the RMGC mining project involves 1346 

hectares for exploitation, an area of 2388 hectares covered by the license, 300 hectares 

covered by the lake for decanting heavy metals and cyanide, which will permanently 

represent a risk for the life of over 6000 people from the neighboring areas, 4 detonated 

mountains, 2064 displaced properties, 975 destroyed houses, from which 41 are heritage 

houses, 7 demolished churches, dynamited or covered by the cyanide lake, 11 displaced 

cemeteries, 12.000 tons of cyanide every year (a total of 204.000 tons) and only 634 

working places for a period of 17 years3.   

 

Eich summarized the arousing dilemma in a challenging mode:  

 

The upshot is a protracted struggle between environmental activists and 

international investors for the future of Rosia Montana. Will the outcome be one 

based on sustainable and democratic governance? Are the politics of Romania and 

Brussels – the one noted for its corruption, the other for the influence of corporate 

lobbyists – really immune to the sirens of a multi-billion dollar industry? 

                                                           
1François Lyotard, The postmodern condition: A report on knowledge, Ed. Manchester University Press, 

Manchester, 1979, p. 16-21 
2 Eich Ivonne, Rosia Montana: The European Union and the continent’s largest open pit gold mine 

project,Future Chalenges, August 24, 2011, article co-authored with Alexandru Firus, 

https://futurechallenges.org/local/rosia-montana-the-european-union-and-the-continents-largest-open-pit-

gold-mine-project/ 
3Ministerul Mediului și Schimbărilor Climatice 
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Analysis 

 

In the introduction of his influential study "Grassrooting the space of flows" 

Castells notes:  

 

The “space of flows,” the concept I advocated a decade ago, represents the 

material arrangements that allow for simultaneity of social practices without 

territorial contiguity4….I refer to a series of dimensions of autonomous expression 

of social meaning in the space of flows, with emphasis on electronic spaces, but 

in interaction with the space of places. I argue that a new dynamics is operating, 

a dynamics of interpenetration of uniformity and autonomy, of domination and 

resistance, and of instrumentality and experience, within the space of flows.  

 

 This simultaneity of social protests related to environment in the space of flows 

endorsed by scientific knowledge and digital communication makes the difference 

compared to classical models of public sphere  and notes the appearance of a "new class 

of influencers": NGOs, scientists and researchers, stars, politicians, bloggers and 

inhabitants and SME from geographic sites,  many of them who currently remained 

unknown, due to the mass media spiral of silence, acquire voices and influence on the 

Internet.  

While in the early 1970s, Foucault asserted that "power arises from constant 

interconnected network of relationships between individuals", more recently, Castells 

(1999) pointed to the rise of the network power in "the interface between places and flows 

and between cultures and social interests, both in the space of flows and in the space of 

places" that our current study identified throughout the analysis of flows.  

   As indicated by the diagram in the Figure 1, the flows of opinions meet multiple 

frameworks and discourses (at local, national, European, international level) whose 

preferred and normative codes work like sluices5.  

 

 

                                                           
4 our italics 
5 Habermas, 1996. 
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              Fig.1 The multiple frameworks of interpretation of the European Public Sphere 

 

Habermas's approach to the interconnected public sphere allowed to the current 

study to monitor the formation of the node of public attitude favorable to the project (the 

centering effect), and to identify the decentering effect of counter campaigns carried out 

by NGOs. Thus the RMGC case illustrates the networks’ capacity to disseminate relevant 

knowledge to value the site in counterpart to the space stigma developed by the RMGC 

advertising campaigns, based on the deprecated images of the Rosia Montana site. As a 

consequence, the more gloomy, grey and wasted the Rosia Montana site was depicted in 

videoclips,  the more the emotional impact increased and  the  more the economic, social 

and political legitimicy of the project became obvious. It developed over time (from 2006 

to 2013) a large favorable trend around the project  but, given the magnitude of 

communication operations  to set a positive node of opinion, it contributed indirectly to a 

polarization of the public between interested groups on the one hand, and the civic 

networks that positioned themselves against the project and the awareness of the massive 

destruction of the site and of the cultural heritage, while claiming for  alternative solutions 

and  sustainable development of the site. 

The public debate was focused on the revenues return to the state, and the press 

and experts frentically counting the benefits of the project implementation, taken into 

account the degree of damage to the site, on the one hand, the costly investments in its 

task to protect the heritage and to clean the land. The issue remains highly topical in 2013, 

according to the statements of the Prime - Minister Victor Ponta on September 1, shortly 

before the explosion of protests. He stated that the revenues accruing to the Romanian 

state from the exploitation of deposits were of 2% from the value of the mining 

production, and after renegotiation was raised to 6%.  He also added that the investments 

that the Romanian state has to do at Rosia Montana for the decontamination of the area 

and the preservation of the archaeological patrimony of Roman galleries amount to 150  

million euros.  In fact, it might reach a total amount of 480-500 million euros to be 

deducted from revenues for a clearer picture of the real benefit. The big problem is the 

issue created. To be more clear, he pointed that “The Romanian state revenues are 
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estimated at 3.6 billion euros, .. and those of the company at 2.7 billion $.” 6   But beyond 

the official statement the rumors continued and, to put an end, the government made 

available for the press a number of documents showing that the reported figures varied 

form a document to another. In some documents of the company, the figures were higher 

than in others. While the earnings estimated from the selling of the gold and silver 

extracted,  amounted to 12,449 billion dollars, the total amount communicated by Dragoş 

Tănase, CEO at RMGC, in an interview given to Curierul Național, it was only 10 billion 

USD. This means that the value worth 6% from the production value in the Government's 

announcement was of 747 million USD, compared to 600 million USD, representing the 

RMGC’s appraisals7. At the same time, the total amount of profit brought to the 

Romanian economy including profits for Romanian providers and employees was worth 

2.96 billion USD. In an interview by Curierul Național, Dragoş Tănase raised a new 

sensible issue: “near 3 billion USD will reach the providers, but most likely we will not 

be able to find it in Romania”8.  

 

 

 

 

The strategic positioning in the Romanian public sphere 

 

Although the Canadian company has been present in the country since 1997, it 

did not invest in promotion operations until 2005. In 2004 a second request for an 

environmental authorization was submitted by RMGC. In this context, the company 

decided to initiate a campaign to promote the mining project to run the next year, in 2005.  

That proved a controversial one, mainly because it was assigned to GMP Advertising 

agency, a company which started its activity effectively with the contract assigned by 

RMGC. Regarding the strategy of the campaign itself, it was based on several videos, all 

based on the same image schemata: an ex-communist mine left in desolation, waters 

polluted with iron, zinc and arsenic due to excessive mining, people thrown to poverty 

and unemployment  after the closing of the mine, heritage buildings ready to collapse 

because of the lack of  funds  to consolidate them. All videos point to „Gabriel’s solution 

for Roșia Montană”. This message is placed at the end of each of the videos broadcast 

during the campaign, this rhetoric being designed to persuade audiences that the RMGC 

project is the only solution to these serious problems9. Verticalnews.ro labeled the 

campaigns in terms of „Scores of millions of euros for a mountain of gold10.” In an in- 

depth investigation regarding the Roșia Montană business, Mihai Goțiu, a journalist, 

approaches the image strategy of the company  namely in the chapter called „Influence 

peddling in the Roșia Montană business. Some call it lobby” of his book. There, amongst 

other issues, he analyzed the RMGC’s advertising campaigns and GMP Advertising 

agency’s operations and observed some coincidences.  Firstly he pointed that if at the 

beginning of its existence, RMGC did not need any national communication campaigns, 

some strategic changes underwent only because of the opponents.  Secondly, he 

highlighted that the GMP Advertising was founded in 2005, the same year then the 

                                                           
6http://www.curierulnational.ro/Eveniment/2013-09 

13/Adevaratele+cifre+ale+proiectului+Rosia+Montana%3F  
7http://www.curierulnational.ro/Eveniment/2013-09-

13/Adevaratele+cifre+ale+proiectului+Rosia+Montana%3F 
8http://www.curierulnational.ro/Specializat/2013-09-09/Doua+tabere+pe+un+munte+de+aur+ 
9http://verticalnews.ro/rosia-montana-cea-mai-scumpa-campanie-publicitara-zeci-de-milioane-de-euro- 

pentru-un-munte-de-aur/ 
10Idem. 
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GMP’s PR department announced that it has become an independent advertising 

company. Ileana Măroiu, the managing partner at GMP PR, admitted, three years later, 

that the new advertising company had only two important clients at its start: one of them 

was the RMGC, the other, was Itsy-Bitsy, a radio station owned by the family of Felix 

Tătaru, the founder of GMP11).This breaking inside GMP had, amongst others, a less 

transparent sublayer, since GMP PR became overnight the Romanian representative of a 

powerful American lobby company12.  Another “bizarre coincidence” observed by Goțiu 

refers to the path followed by the company to enter the power circle and to gain long term 

support: 

 

 „for 12 years, between 2000 and 2011, Traian Băsescu’s electoral campaigns for 

the Bucharest Town Hall, the presidential campaigns, the adjournment 

referendums and also PD (then PDL)’s campaigns were coordinated by only one 

advertising agency, GMP Advertising. GMP group laid the foundation of 

RMGC’s communication. Although it can be said in another way: RMGC laid the 

foundation of creating GMP PR13.” 

 

 In other words, Goțiu emphasizes the links between RMGC’s tactics and some 

politicians who chose "to support the mining project". Regarding the choice of GMP as a 

coordinating agency for the advertising campaign, he pointed that "chances that a 

newborn communication company to obtain a client with similar financial means to those 

of RMGC, even in case that he had prior experience as a department in an advertising 

agency, are rather weak "14.  

                                                           
11http://www.iaa.ro/Articole/Zoom/Gmp-pr-la-nici-doi-ani-de-la-infiintare/Print-2303.html 
12Mihai Goțiu, Afacerea Roșia Montană, Editura Tact,  Cluj-Napoca, p. 92. 
13Idem, p. 91. 
14Mihai Goțiu, op. cit., p. 92. 
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Fig.2 The multiple actors positioning pro/against the RMGC Project 

 

However, the case was repeated in 2007, when Corina Vințan, the former 

spokesman for  Mihai Răzvan Ungureanu, during his tenure of foreign minister between 

2004-2007,  founded her own strategic communication and lobby agency, Link 

Associates, whose client was RMGC. Thirdly, a pattern of the sitting process linking the 

political rhetoric to the financing and networks of personal relations and influence was 

spotted by the journalists from Verticalnews online publication: 

 

“Actually, it’s a different model, in which a big company decides not to seek an 

already known advertising PR or lobby agency, but to support persons close to 

power groups to open their own agencies. Thus, companies count not only on the 

loyalty of the new-born agencies, but can also have direct access to political 

decision makers. 15”  

 

The first RMGC campaign and the rhetoric of salvation  

 

 The controversial advertising campaign of 2005 focused, as we mentioned, on the 

severe problems from Roșia Montană, and on the persuasive force of the message 

„Gabriel’s solution for Roșia Montană” placed at the end of every video clip. Thus, a 

negative schematization was anchored through the paradoxical semiosis based on the 

                                                           
15Idem. 
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locals chosen16 to argue in favor of the project, while  the message was clear and 

obviously outlined: RMGC is the only chance to save the area, which is left in 

degradation. But the testimonial of an ex-miner, Gabriel Ivașcu, reveals a different 

position: 

 

 „If this gold continues to remain buried here in the rocks, what’s the point? 

What’s the point if it’s not exploited? This gold mine is thousands of years old. 

The gold was extracted for years but there’s still left. There’s still a lot of gold 

there... If somebody opposes and doesn’t want to exploit it, what’s the point? 

What’s the point in keeping this deposit hidden in the ground? Everybody should 

ask themselves this question!”.  

 

 
 

The next step in the communication strategy of RMGC was to launch the website 

www.povesteaadevarata.ro, where detailed information regarding the project was posted. 

Moreover the advertising campaign had positive effects, various studies and reports on  

the campaign influence indicate that the number of the people having  a „very unfavorable 

or an unfavorable opinion” regarding the project decreased by 18%, while the number of 

the people with a „favorable and very favorable opinion” had increased by 14%17.  

However a new investment made by the company in its own image had to wait two and 

a half years until the next campaign. In the meantime, the company faced numerous 

obstacles during the negotiations with the Romanian authorities, and  it lost lawsuits in 

court.  In 2006, the mine was closed due to the obsolete technology, the lack of necessary 

investments and a clear development plan. The costs supported by RMGC for the closure 

and rehabilitation operations were estimated at 135 million dollars18 . At the same year, 

Gabriel Resources Ltd (the mother company registered in Canada) was  among the 

signing companies of the Cyanide Code, one of  articles providing   „the completion of 

an expertise by members outside the organisation, at the moment when a mining project 

is proposed19”.In 2008, the archaeological discharge certificate, issued by the Ministry of  

Culture and Cults for the Cârnic Massive from the Roșia Montană area, is revoked by the 

                                                           
16 http://verticalnews.ro/rosia-montana-cea-mai-scumpa-campanie-publicitara-zeci-de-milioane-de-euro-

pentru-un-munte-de-aur/ 
17 http://verticalnews.ro/rosia-montana-cea-mai-scumpa-campanie-publicitara-zeci-de-milioane-de-euro-

pentru-un-munte-de-aur/ 
18www.contextpolitic.net/rosia-montana 
19International Cyanide Management Code for the manufacture, transport and use of cyanide in the 

production of gold, May 2002 
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Court of Appeal of Brașov; the same year, the Court of Appeal of Cluj rescinds 

definitively the urbanism certificate in order to continue the environmental impact 

evaluation procedure, and rejects irrevocably the recourse declared by Alba County 

Council and RMGC against the sentence. Accordingly, Gabriel Resources registered 

casualties of 2.8 million dollars in the third trimester of the year20. On January 1st 2009, 

through its subsidiary Rom Aur S.A., Băișoara project is taken over by Gabriel LTD. In 

April, the Ministry of the Environment at the time, Nicolae Nemirschi, declared that the 

procedure of the environmental impact evaluation of the Roșia Montană project had been 

resumed since the beginning of the year.  

 

The second series of advertising campaigns starting with 2009 

 

  At the same year, the advertising campaigns for RMGC restarted. Bogdan 

Naumovici, on the base of his own company, 23 Communication Ideas, starts taking 

charge of a new campaign together with Leo Burnett, intending to develop it during a 

three year period. Five video spots were made, in which various people were questioned 

on the street „What are the projects in which Romania should invest 4 billion dollars?”. 

The message concluded: "The new Roşia Montană project brings Romania 4 billion 

dollars, respecting the European environmental standards". 

However, the National Audiovisual Council decided to ban the broadcasting of 

the ads, because they may mislead the public. In fact, the amount of money that the 

Romanian state gets after the exploitation is not of 4 billion dollars, but of only 1.8 billion. 

The remaining money up to 4 billion being indirect advantages resulting from the 

circulation of this capital in the economy21. The next step in the campaign was again, a 

persuasive message to the locals, this time having an emotional stronger appeal. The video 

focuses on Sanda Lungu, a single mother of two children, living together with her two 

teenage children in a house provided by the church, only with the pension of 134 lei. Her 

situation causes the priest’s compassion reaching large audiences. The film footage taken 

at Roşia Montană presents old people, ex-miners, and unemployed or young people 

unemployed with any income. Their drama was shared by large audiences on all media 

channels and social networks. The campaign slogan was “People from Roşia Montană 

only want to work”. This time, also, the campaign was a success; on the website 

www.scrisoarecatreromania.ro, videos were posted containing a lot of messages 

submitted by the locals with their request in favor of the mining exploitation. The effect 

was impressive and succeeded in reaching the planned impact. Multiple stories about a 

social drama were told by the people themselves, all gathered on a single platform,  and  

listened over and over by  large audiences both in the media online and in the air, for a 

total number of 109 million times22.The next RMGC campaign was a derivative of the 

five videos banned by the National Audiovisual Council; this time, the Romanian people  

were questioned about what they would do with 4 billion dollars, they were also addressed 

questions regarding the mining project, and, at the end, RMGC  offered  answers and 

proposed the solutions. The RMGC campaigns were not carried out only in print media 

and television, but expanded in the online media and on social networks. On Facebook, 

the number of people supporting the project was over 715.000; at a certain moment, the 

image of the online campaign was Crina Coco Popescu, the first climber in the world to 

finish the Seven Volcanoes circuit. Amongst the important institutions and organisations 

                                                           
20 www.contextpolitic.net/rosia-montana 
21http://verticalnews.ro/rosia-montana-cea-mai-scumpa-campanie-publicitara-zeci-de-milioane-de-euro-

pentru-un-munte-de-aur/ 
22Idem. 
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supporting the Facebook project is the Technics University of Cluj-Napoca, the football 

team CFR Cluj and the Romanian Rugby Federation23. On the same webpage, there have 

been installed videogames; for one of them, named “The Mining City”, the participants 

getting the chance to win an iPad 2.  New sites were created. Besides the “Letters to 

Romania”, the website www.rosiamontana.ro, was created where visitors were guided in 

a virtual tour of Roşia Montană village. While the communication strategy seemed to be 

very creative and developed successfully the company announced casualties of 21 million 

euros in the first semester of the year 2010. Clearly the projected image became 

increasingly important to unlock the implementation process as the operations went on 

many fronts. In fact several parallel reports made by experts support a counter campaign 

carried by a line of 47 NGOs (co-ordinated by Alburnus Major) -"Salvați Roșia Montană" 

(Save the Rosia Montana) their data being far from those provided by RMGC company. 

 

The RMGC project after the second series of advertising campaigns 

 

On  May 5, 2010, the problem of using cyanide in mining technologies was 

discussed in the European Parliament in Brussel, which adopted a project of Resolution 

regarding the ban of mining technologies based on cyanide in the EU.  Obviously it 

created an unfavorable circumstance for the RMGC project in Romania. Among the PDL 

eurodeputees, Monica Macovei has been the only to vote in favour of the document, the 

others, Elena Băsescu, Sebastian Bodu, Petru Luhan, Rareș Niculescu, Cristian Preda, 

Theodor Stolojan and Traian Ungureanu have voted against the anti-cyanide resolution24. 

In 2010, various  requests were addressed by the Romanian Academy and NGOs to the 

National Commission for Historical Monuments  to asks the Ministry of Culture to 

include the Roșia Montană area in the list of propositions for the UNESCO patrimony, in 

order to protect it from the interests of the mining investors. The same year, RMGC 

managed to obtain the urbanism certificate. The president of Alba County Council, Ion 

Dumitrel, affirmed that it is an “awesome” document, which offers answers to all of the 

questions regarding the protection of the environment and cultural heritage. In 

comparison to the certificate made in 2004, counting 100 pages including the ads-ons, the 

new document contained almost 4.000 pages.  

In June, The High Justice Court imposed on the Ministry of Environment to grant 

the environmental authorization for the construction of the settling dam and for the 

disposal pond of the cyanurated mud25. The Minister of Environment and Forests, Laszlo 

Borbely, declared that Justice was right and announced that his Ministry will give an 

intermediary notice for both the dams mentioned above. In the meantime in July, 

Greenpeace Romania and Hungary activists blocked the access of the employees in the 

Roșia Montană Gold Corporation area while the Bucharest Court decided that the 

urbanism certificate for the Roșia Montană project is legal and rejects the adjournment 

request formulated by Greenpeace Romania and the Center for Legal Resources26. The  

minister Laszlo Borbely affirmed that RMGC has consigned at the Ministry of the 

Environment and Forests the project of investment that it proposes to see it through in the 

Apuseni mountains. Therefore, 

Concerning the inclusion of the  Roșia Montană area in the UNESCO patrimony, 

the British architect Dennis G. Rodwell, a UNESCO expert and an ICOMOS member, 

consultant of the Cultural Patrimony Division and of the World Patrimony Center, affirms 

                                                           
23https://www.facebook.com/ProiectulRosiaMontana?ref=ts&fref=ts 
24www.contextpolitic.net/rosia-montana 
25www.contextpolitic.net/rosia-montana 
26Idem. 

IJ
C

C
S

E
C

 V
o

lu
m

e 
2

, 
Is

su
e 

2
, 
2
0
1
4
 

 



10 
 

that this proposition coming from non-governmental organisations is opposed to the 

procedures of the institution and it is not funded27. 

In 2011, the RMGC’s shares change again, reducing themselves to two members: 

Gabriel Jersey with 80,69% and Minvest with 19,31%. Then, the Alba County Directorate 

for Culture issues the archaeological load discharge certificate for a part of the Cârnic 

mountain, after approving the preventive archaeological research repport. Although 

Hungary does not agree with the development of the project, the Minister of the 

Environment Laszlo Borbely declares that, even though the neighbor country “has refused 

the Roșia Montană project in its thoroughness”, Romania will not be forced to stop the 

evaluation procedure28. 

These declarations being made, Romania does not respect the articles of the Espoo 

Convention; according to it, the neighbor countries must be consulted whenever the 

initiation of a project which might affect their environment is planned29.  

At the same year, the General Directorate for Environment from the European 

Council responds to a request from MEDIAFAX, declaring that, at the moment, the EC 

does not plan a legislation for banning the use of cyanide in mining technologies, 

considering that such a measure is not justified with reasons related to health or the 

protection of the environment, even though the euro-parliamentarians had requested in 

2010 such a legislation to come out until the end of the next year30. In order to get the 

environment approval and to start the exploitation, RMGC decides to lower the level of 

cyanides planned to be used in the Roșia Montană project.  

In 2012, the Alburnus Maior Association (founded in 2000 by the locals and 

householders from Roșia Montană) initiates a media campaign against the mining project. 

A video clip with a great impact was the one in which the actress Maia Morgenstern 

grasps her gold jewelry, saying at the end: “Here you go, gentlemen. All my gold. Just 

leave us alone.31” The organisation had previously started durable development projects 

in the area, including Roșia Montană – Gold’s road (www.drumulaurului.ro) and Bucium 

– The Country of Daffodils (www.buciumanii.ro)32. At the same year, the euro 

parliamentarian László Tőkés quits from UDMR, accusing the permissive position of the 

European Union regarding the investment from Roșia Montană. Also, Alba Iulia Appelate 

Court (file no. 5159/107/2010) makes public the verdict which cancels the urbanism plans 

associated with the gold mine proposed at Roșia Montană, voted by the Roșia Montană 

Local Council with the Decision no.1 of January 200933. After the fall of the Ungureanu 

government, Jonathan Henry, CEO of Gabriel Resources declares that if the gold 

exploitation project is launched, Romania can win over 30 billion dollars. After the 

financial report of the company showing a loss of 2.6 million dollars in the first quarter 

of year, “the company is currently analyzing the expenditures from all areas, with the 

objective of substantially reducing monthly costs until the new government will advance 

in the project approval process34” The Minister of Economics, Trading and Business 

Area, Daniel Chițoiu, affirms that he is convinced that the mining project from Roșia 

Montană will be launched the same year. These declarations cause powerful reactions  

                                                           
27Idem. 
28Idem. 
29Convenția privind evaluarea impactului asupra mediului în context transfrontieră, adoptată la Espoo, 25 

februarie 1991 
30www.contextpolitic.net/rosia-montana 
31https://www.youtube.com/watch?v=MhCcDiH92JQ 
32www.contextpolitic.net/rosia-montana 
33Idem. 
34Idem. 
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from NGOs, and Alburnus Maior requests prime-minister Victor Ponta, in an open letter, 

the resignation of Minister Chițoiu35. 

 

The protests of 2013 against the mining project 

 

In 2013, the protests reached their climax, through the series of protests initiated 

against the adopting in the Parliament of a law project which would have eased a lot the 

RMGC’s endeavours. With the law project, patrimony rights were assigned and the 

launch of the cyanide exploitation of the gold deposits from Roșia Montană would have 

been approved. The powerful reaction of the protestants came after the approval of this 

law project. Thousands of people got out in the streets in numerous towns in the country, 

and also abroad, to stop the launch of the project and to express their discontent. 

 

 
              Fig.3 The protests in Bucharest on September 1, 2013 

 

 The day of September 1 was one in which the mobilisation reached its highest 

levels. In Romania, there were protests in progress at the same time in București, Roșia 

Montană, Cluj-Napoca, Târgu-Mureș, Constanța, Craiova, Sibiu, Galați, Iași, Bacău, 

Bârlad, Ploiești, Pitești, Hunedoara, Timișoara, Arad, Alba Iulia, Bistrița, Baia Mare, 

Arad, Oradea, Bistrița, Dorohoi, Iași, Piatra-Neamț, Brașov and Gheorgheni. Abroad, 

protests took place on September 1 in London, Lisbon, Madrid, Paris, Rome, Bruxelles, 

Berlin, Munchen, Amsterdam, Maastricht, Copenhaga, Aarhus, Oslo, Helsinki, Prague, 

Warsaw, Zurich, Viena, Budapest, Chișinău, Washington D.C. and New York36.  

                                                           
35http://www.rosiamontana.net/solicit-demiterea-lui-daniel-chitoiu/ 
36http://www.rosiamontana.org/ro/stiri/lista-oraselor-care-pe-1-septembrie-se-alatura-protestului-

impotriva-distrugerii-rosiei 
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Fig. 4 The map of protests in Romania and Europe on September 1 (Photo credit-

http://www.rosiamontana.org/ro/stiri/lista-oraselor-care-pe-1-septembrie-se-alatura-

protestului-impotriva-distrugerii-rosiei) 

 

Conclusion 

 

The mapping of the long lasting polarisation of the public sphere clarified a 

significant aspect of continuity rather than of discontinuity between the discourse 

techniques and mechanisms that imprinted both forms of space still discussed - space of 

places (local) and space of flows (global).  But specifically, the Habermasian model of 

the interconnected public sphere allowed us to go a step further, to methodologically 

frame the dynamic formation of the two poles- nodes of the public opinion: 

On the one hand, widely favorable attitudes towards the RMGC project growing 

on the basis of advertising campaigns and  lobby, developing a strategic "center"  through 

influential relationships, political rhetoric and the orchestration of favourable message in 

mass media and  

On the other hand a powerful de-centering counter-effect became dominant 

through grassroots campaigns carried out  by NGOs at many levels - local, national and 

global the civic networks behaving as a social systems able to disseminate knowledge, to 

organize protests and to put under pressure the numerous actors and interests  involved. 
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